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Italian designers Chiara Capitani and Romy Blanga are the creative direc-
tors of the fine contemporary jewel brand Eéra. From it-girls to popular 
singers like Dua Lipa, their young signature label is incredibly loved by 
the industry. Starting with an iconic piece found in a Tokyo vintage store, 
the two designers have created a bold and contemporary aesthetic from 
their first presentation during Milan Fashion Week back in 2019. Com-
bining a palette of fluo colors with such a statement design, mixing '90s 
style with classic, their scenario has conquered such a vast, incredible 
audience in quite a short period of time. After the creation of the first Eéra 
concept store in Ibiza last July, the entrepreneurs are now focused on 
amplifying and experimenting with research and authentic creative paths. 
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Chiara is wearing
Dress ETRO 

Romy is wearing 
Jacket, bra and pants ETRO
Shoes THE ATTICO
 
All Jewellery by EÉRA
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LORENZO SABATINI. You both are certainly 
two of the most inspiring jewelry designers 
of the last and new decade. Could you kindly 
describe to our readers what the DNA of your 
jewelry label is which has conquered so fast 
in both entertainment and the fashion indus-
try? What precious memories do you have that 
shaped your scenario and 
aesthetic?

ROMY BLANGA and CHIARA CAPITANI. Our 
label was born from the need to create some-
thing new; an aesthetic and language 
that could talk to our generation. 
Jewelry has always been so traditional. We 
wanted to create something new, to break 
boundaries. Our DNA is basically represent-
ed by color and shapes; iconic shapes of a 
common scenario. For example, the “cara-

biner,” is combined with precious stones and 
fluo colors with laminated galvanic. Color 
is usually used with bijoux but not actually 
with luxury materials like gold. 
This has been an experiment. 

Our most pre-
cious memory is when we started research 
and made production, traveling to give birth 

to shapes and our fine jewelry lines. Before 
launching the brand, we went to Tokyo a year 
ago and there, we found a carabiner in a vin-
tage store. 

L.S. Looking back at your past, what are some 
highlights of your career that make you the 
happiest? And thinking about the current year, 
despite this difficult time, what keeps you mo-
tivated the most? What is defining your fashion 
language right now?

R.B. and C.C. A special memory for us is Feb-
ruary 2019; our first presentation in Milan in a 
familiar contest. That was our starting point, 
even after we started presenting at Paris 
Fashion Week. During this period, not that 
simple, a very stimulating project was set in 
last July. After a year in lockdown, we made 
a concept store of Eéra with a project named 
OASIS in Ibiza to present one of our collec-
tions. We are currently working on the idea 
we developed for this concept store, and we 
would like to translate it into a retail distribu-
tion worldwide very soon. We are curious and 
we are influenced by what we do daily, by 
introducing new materials and shapes. Our 
brand is three years old and that is what is 
defining our fashion vocabulary at the cur-
rent time. 

L.S. By looking at the present moment instead, 
what are the rules of being creative for you 
right now?

R.B. and C.C. To us, the main rule is having 
none. Eéra has a strong influence from ev-
erything that is ready-made; classic design 
and innovation. This mix is extremely import-
ant to us and it allows us to be really creative.

L.S. Seeing a huge star like Dua Lipa wearing 
your earrings has certainly been one of your 
highlights. She is, without any doubts, a sub-
lime role model of a contemporary woman. 
Could you tell us something more about that 
moment?

R.B. and C.C. Everytime Dua Lipa wears one 
of our pieces, of course we are super excit-
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ed. The first time we have been contacted 
by Lorenzo Posocco, [her stylist] was in Feb-
ruary 2019. It was unexpected and she wore 
one of our earrings at the Brit Awards. It was 
a real pinching moment for us. That was the 
moment when we said, “It could work.”

L.S. When creating fine pieces of jewelry, 
what are your main sources of inspiration? 
And where do you think the fashion system is 
heading in the upcoming years?

R.B. and C.C. Surely art is a main inspiration 
to us, as well as young people and street-
wear. We are women from the 
‘90s. Future needs authentic 
brands and young people. To us, it is 
the proper time 
for young peo-
ple to have their 
voice. There is a need to come 
back to au-
thenticity and 
evergreen design.

L.S. Any anticipation 
about where your 
creative journey is heading 
you to? Could you 
reveal to our readers 
something?

R.B. and C.C. Eéra is in 
constant evolution. We try to 
remain focused on the iconic pieces and 
we try to experiment with colors, and new 
shapes inspired by nature. This is the new 
stuff we’ll bring to 
the new collec-
tion; materials and techniques, and com-
bining new ones is our main goal. 

L.S. Are you planning to create some other 
things apart from jewelry in the future? What 
do you find so inspiring in creating jewelry?

R.B. and C.C. Eéra, for us, is mainly an aes-
thetic. Jewelry is our greatest passion. We 
already do bags and accessories. We would 
like to see in the near future our iconic 
shapes always more on different accesso-
ries or signature pieces. This is our vision. 
We have this common passion for jewels 
apart from having worked for different major 
brands, also from our families. In our most 
beloved memories, our dads gifted us a jew-
el on every special occasion. We do really 
consider jewelry as a value. And we want to 
make it contemporary.

L.S. Who is a typical EÉRA client?
R.B. and C.C. There’s not a typical one. Apart 
from the aesthetic, the products change and 
you could apply it to the fashionista, the lady, 
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the young girl. We try to create something 
young and fresh, that can be declined for ev-
ery occasion. We want every woman to feel 
free to express herself while wearing our sig-
nature pieces.

L.S. This is the year of the Water Tiger. What is 
your biggest goal for 2022? What is the thing 
that keeps you so creative and talented in 
order to inspire and motivate some other up-
coming designers?

R.B. and C.C. Our main goal for 2022 is to 
collaborate with artists and musicians. This 

has actually already start-
ed during the first year 

of pandemic. 
What keeps us 

creative and curious is to docu-
ment and travel 
a lot. We like to 

surround ourselves with young 
people. Our team is so young; 
made of people under 30, main-
ly women.

L.S. What male celebrity 
would you love to see 

wearing your jewelry? 
R.B. and C.C. Dennis Rodman. 

We aren’t particularly sporty but 
he is a style icon of 
the ‘90s and then a 

g l o b a l 
p o p 
s t a r 

like Justin Bieber. They are two contempo-
rary style icons, so different. We mentioned 
them due to the versatility we aim to give to 
our statement pieces, which we think and 
create for people of every age.

L.S. Without thinking more than 10 seconds, 
what are six words or adjectives (or maybe a 
song) to describe Eéra.

R.B. and C.C. Iconic, original, authentic, col-
ored, young and modern.

L.S. And finally, what are some songs or types 
of music that are shaping your vision right now?

R.B. and C.C. We love podcasting our fa-
vorite songs in the headquarters based on 
our teenage memories, all the way from the 
‘90s to the early ‘00s. The videos were so 
iconic and full of inspirations and referenc-
es. And they are still so contemporary. J-Lo, 
Usher, Nelly… just to mention a few. This is 
also a source of inspiration for us to make  
unique and customized pieces for rappers 
as well.
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