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He is constantly anticipating what’s next and bringing back fashion to 
WKH�VWUHHWV��WKH�SODFH�ZKHUH�KH�PRVWO\�ÀQGV�LQVSLUDWLRQ�IRU�GHVLJQLQJ�JDU-
ments. With ODDA, he has also revealed how passionate he is about the 
Metaverse and NFT Art. As well as expanding on the importance that es-
SHFLDOO\�SHRSOH�RI�FRORU�VKRXOG�WDNH�DGYDQWDJH�RI� WKLV� LQVWUXPHQW�WR�ÀQG�
their proper space in the world where their worth is embraced and powered.

Willy Chavarria, one of the representatives of the zeitgeist and inclusivity in 
contemporary fashion, talks about the origins of his homonymous line and 
what it means for him to be the men’s wear Senior Vice President of Design at 
Calvin Klein. But not only — he shares his love for New York and an important 
message of hope for the United States of America and Mexico, the countries 
he has related most to. He is one of the names in the industry that are truly 
changing the rules in fashion starting from 2017 when he launched his label. 
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LORENZO SABATINI. Mr. Willy Chavar-
ria, you are one of the most acclaimed 
newer names in the industry, !rst with 
your homonymous line, then being ap-
pointed Senior Vice President of De-
sign at Calvin Klein. Can you tell our 
readers something more about your 
style, your roots, and your path as 
a"designer? 

WILLY CHAVARRIA. Absolutely. My style has 
always revolved around people. Everything 
that I have brought to the fashion world 
started on the streets. I’ve been endlessly in-
spired by what people are wearing around me 
and what people in my world wore around me 
when I was a kid. I think that it’s always been 
important to me: to incorporate the voice 
of people who aren’t usually represented 
into my work. My Chicano background has 
been a strong in#uence on my vision of re-
!ned beauty in fashion. The silhouettes and 
styling are so distinct and have had such an 
impact on fashion. For me, there is nothing 
more elegant than a pressed white tee shirt 
with oversized creased khaki chinos. I think 
that is something that has been carried con-
sistently throughout my work. So for my own 
brand, it’s easy to be very literal with that. 
These codes of style that are rooted in the 
Zoot Suit era of the 1930s have evolved and 
modernized, but still have the same claim to 
a cultural identity. Of course when I work 
with other brands, like with Calvin Klein, I 
incorporate inclusivity into the design ethos. 
I am loyal to the heritage of the brand and 
I consider how we can drive the brand for-
ward. I was very drawn to the monumental 
in#uence the Calvin Klein brand has had on 
culture, as well as the commitment to have a 
positive impact. This is a value of mine and 
of my own label, too.

L.S. You are certainly a Latino pio-
neer in the industry. I can imagine this 
makes you proud. How much of your 
Latin roots are there in your creations?

W.C. I think that at this given moment in my 
line of work, it’s especially prevalent because, 
in this day and age, there’s an opportunity for 
me to share and to be heard than there might 
have been 20 years ago. So while it’s always 
been an important part of my value system 
to amplify the beauty of my own culture and 
elevate the presence of people of color and 
queer people as part of my artistic expres-

sion, my work is not limited to a segment of 
population. My work will always raise people 
up who are not often in the spotlight. 

L.S. That’s an important and politi-
cal statement. In your Fall/Winter 
2022 collection, “Uncut,” showcased 
in New York City you brought reali-
ty to the catwalk; from the casting to 
the look, by bringing back fashion in 
the street. In my modest opinion, it is 
relevant and important that we all see 
who young people are and what they 
look like nowadays. Where does that 
mood come from?

W.C. I agree. I think that it’s very important 
to see what people look like now. I mean, we 
know that the Latino/Latinx/Latine popu-
lation is growing, and in many regions of the 
country, it is the larger population. It is not 
the minority. And we can see it as a trend in 
fashion right now. I think, for example, we 
see more Latinos on the runway and being 
cast with modeling agencies. Personally, it’s 
very important to see the real people who are 
actually in#uencing some of the looks that I 
bring to the fashion world. I always want to 
share the things that are real to me, but also 
very much include the people who inspired 
me as a part of the overall vision.

L.S. Are there any other artists or peo-
ple that shaped your vision in fashion 
or just in the way you live every day? 
Who inspires you?

W.C. To be honest, it’s di$cult for me to look 
at other brands or people in fashion because 
I feel like it’s just an overload of product, 
marketing, and mass consumerism. It’s a real 
turn-o%, so I mostly avoid it. [laughs] I do 
like some of the more minimalist designers 
out there, but I get the most inspiration from 
the people I see every day on the streets of 
whichever city I might be in. New York City 
gives me plenty of inspiration on a daily ba-
sis! I love to watch people who are not partic-
ularly on the cusp of fashion. Fashion people 
are uninspiring for the most part. What I like 
to do with my own work is to take what I see 
out there on the streets and adore it, remas-
ter it, elevate it, and bring it to the highest 
level; then give it back as something that’s 
been reinvented in a more powerful, beauti-
ful, and impactful way.

L.S. Apart from being a pioneer for 
your roots in the industry, you are cer-

tainly a strong advocate of inclusion; 
which instantly makes everything you 
create a political statement, especially 
considering what America has lived 
through after the Obama era. What 
do you wish for Mexico and America, 
thinking that they are the countries 
you are most related to?

W.C. All of us are touched by politics. Wheth-
er we want to be or not. Whether we are 
aware of it or not, we’re all deeply, deeply af-
fected by who is in power and how they are 
deciding our lives. I think that while some 
designers may avoid the subject entirely, in 
some ways, simply because we are exhausted 
by it. What I enjoy is to present a vision of 
what can be or what will be a sign of strength 
to us. And when it comes to politics between 
Mexico and the US, I would be all for just 
open borders, for sure. Get rid of that fuck-
ing stupid wall and all the evil behind what 
it represents! The horrors of what the Unit-
ed States has done to families and children 
is devastating. I don’t want to ever be so ide-
alistic that I don’t recognize the darkness. I 
want to empower us to become better.

L.S. How did you feel the very !rst 
time an important and major VIP 
wore one of your creations, such as 
Lady Gaga or Lewis Hamilton? And 
what would you say, as an expert now, 
to a young Latin creative who is sure-
ly inspired by the incredible path that 
you created? 

W.C. I have to say that seeing anybody at all 
wear my clothes is always wonderful, and it’s 
deeply rewarding, no matter who that person 
is, whether they’re famous or not. Seeing my 
clothes on celebrities is #attering, because I 
know that those people have every option in 
the world given to them, and they can pur-
chase whatever they want. For them wanting 
to purchase one of my things is extremely 
special. I also know of course that it ultimate-
ly a%ects sales. It’s exciting for me because 
I know that whatever particular item they 
wear will get more attention from the public. 
Something that I think all Latino designers 
should know — designers that are coming up 
— is that right now we have an opportunity 
that we can take full advantage of. There is 
an acceptance that we are still carving out as 
we make way with new perspectives in fash-
ion. This is a world that has certainly not 
been dominated by Black or Brown people. 
Today is really a time where we can get in and 
carve out a unique path for ourselves that is 

re#ective of our own people. We no longer 
need to try to be something else to suc-

ceed as a designer. It is also important 
to form or to be a part of a talent pool 

made of people who inspire you. I 
have a community of people who 

have worked with me to grow 
their talents and then go on 

to do their own thing but 
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a trend in fashion right now.” - Willy Chavarria 

never disconnect from our tight community 
of talent. So we all very much support each 
other. We give each other jobs, we encourage 
each other, we set up calls just to talk through 
ideas and give each other advice. All from a 
Latino/Latinx perspective. It’s bene!cial to 
have a network, a supportive network.

L.S. What is catching your attention 
by"now?

W.C. Right now? Let’s see. What’s catching 
my attention right now is almost everything 
that isn’t on the runways. I feel like the fash-
ion period we’re in is so commercialized. Ev-
eryone has access to the same fashion looks 
and it starts to become homogeneous. So, I 
think what’s catching my eye right now are 
the people who aren’t necessarily “wear-
ing fashion.” People who are wearing other 
things and not really thinking about getting 
dressed in a fashionable way. I often noticed 
guys, whether they are on their way to work, 
who are maybe construction workers, plumb-
ers, or they work the door at a place for se-
curity, like a bank or something. I always feel 
like those people look really good. I think uni-
forms have been catching my eye a lot, too.

L.S. Talking about the past, could you 
please share with us some nice mem-
ories from your cult store in New 
York City where everything started in 
your"career?

W.C. It was a special place where artists and 
creatives would come and share their proj-
ects or new business developments. We sold 
clothes but also had great parties and made a 
lot of close friends who are now a strong part 
of the Willy Chavarria brand vision. It was 
a combination of learning business and har-
nessing a fan base. When I !rst came to New 
York, I did not like it. I thought, “Oh God! 
This place is so pathetic, so dirty!” Coming 
from small towns, mostly in California, I had 
never waited in line for a 20 dollar salad or 
smelled warm feces on a hot subway plat-
form. It was very di%erent for me. My !rst 
job was at Ralph Lauren, which of course 
was an incredible opportunity that brought 
me to the East Coast after working on a cy-
cling apparel project for the launch of the 
RLX line. Eventually through learning and 
growing, New York became my second skin. 
This was a thick skin that enabled me to see 
myself and realize my own value. I met my 
husband in New York, and we eventually de-

cided to open a Soho menswear shop called 
“Palmer Trading Company.” We collected 
a lot of old vintage items from all over the 
country and we also created a made-in-USA 
apparel, accessories, and footwear collec-
tion for the re!ned gentleman. We built out 
this beautiful little shop that gained a loyal 
following. There was music and we served 
drinks and talked with everyone who wanted 
to come and relax at the shop. After develop-
ing a strong wholesale relationship with the 
Japan market, we had a request for a Willy 

Chavarria collection. It was 
a truly expressive collection 

with beautiful wool and cash-
mere in [now] signature Willy 

!ts. The Japanese were the !rst to 
adopt this new label. They loved the 

silhouettes and minimalism. Ameri-
cans weren’t really into that stu% whilst 

the Japanese loved it. It was so rewarding 
because I was truly designing from the heart 
and not what I thought the US customer base 
would react to. I loved it so much. We had 
a few pieces that we sold in the store that 
caught the eye of Barneys and some other US 
retailers. And at that point I decided, “Oh, 
let’s just change the name of this store.” We 
painted the store all white, we completely 
redesigned it in a weekend. We transformed 
it into a distinctly modern and minimal set-
ting with techno beats and the smell of white 
sage. We watched the customer base transi-
tion into a more fashion forward customer. 
The environment became much more exper-
imental. We showed our !rst season at New 
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York Fashion Week in the Fall of 2017. Our 
business became much more #uid and trans-
formational. We eventually outgrew the store 
and decided that it would be better to have a 
large studio where we could house an online 
inventory, design, and do photoshoots. So we 
opened a big studio in Brooklyn and pivoted 
more to online sales shortly before the retail 
struggles of 2020. Yeah, that was the big mo-
ment.

L.S. Are you considering exploring 
some other media apart from fashion?

W.C. Well, yes, and I’ll tell you that the me-
dia we are working on is that of the popu-
lar NFT. We are looking into the Metaverse 
right now. There are some very interesting 

things happening there. It’s exciting because 
it’s limitless. There are no rules. Anything 
can be possible. Then I think it’s important 
for people of color to get involved because 
over 80 percent of this business right now is 
run by white males. There is such an oppor-
tunity now for us to get in on it early. And 
the more we can get into these open doors, 
we should fully take advantage because the 
Metaverse will probably be the next stage in 
our overall communications. People of color 
now have the opportunity to be a part of the 
creation of this new territory. 

L.S. We are all, more or less, immi-
grants. You designed for a Brooklyn 
immigrant soccer team, so your po-

“I also think that during Covid all of the unity that happened with 
all of the marches, the Black Lives Matter movement, and peo-

SOH�QRZ�PDUFKLQJ�IRU�ZRPHQ·V�ULJKWV�LV�WHUULÀFDOO\�LQVSLULQJ��,W·V�
this kind of newfound unity that I see in the world. I think that’s 

something inspiring and beautiful. People have started to get 
off their asses and start doing something.” - Willy Chavarria 

sition is quite clear about this. We 
are now living in so many parts of 
the world and in such a crazy situa-
tion. Is there a message you would 
like to spread quite seriously re#ect-
ing on how politicians are spread-
ing hate worldwide as if it wasn’t 
enough during the terrible time of the 
Covid-19 pandemic?

W.C. Yes, we are all clearly at a point of mass 
fatigue. We’ve become exhausted because we 
have been waiting for this to end and things 
to get better again, and it just hasn’t. We have 
been searching for the moment around the 
corner when everything is wonderful, but we 
just keep getting hit with war, gun violence, 

racism, homophobia — the list goes on. So it’s 
very important for us to discover the peace, 
the serenity, and the goodness that is around 
us in the people we love. It is a more realistic 
form of optimism that enables us to have an 
appreciation for life and continue to feel 
good. It’s very important for us to be aware 
and to continue to &ight. It’s very important 
for us to vote. It’s very important for us to 
support the Democratic politicians who are 
really looking out for the people and to ignore 
all the negativity that’s being thrown out. 
Of course we want better in the future. It is 
very much up to us to work for it together.

L.S. Which were in your opinion the 
most important highlights, socially, 
or culturally, of the last decade and 
what do you expect to happen in the 
next 10"years? 

W.C. In 2017 I had my !rst show and my !rst 
milestone. And that to me was incredibly 
important because it was the !rst time I did 
something that was very true to me. And it 
was a heavy political statement to show. It 
was really about kids in cages at the time, 
and it was when Donald Trump was in o$ce, 
and there was so much that was happening at 
the border with Mexico. Families were being 
torn apart and kept in cages for months. It’s 
still happening. That show was a statement, 
and it was also a very true collection of my 
own. I had no idea how it would be received. 
It was very empowering for me and my team 
to know that we could have a brand that had 
a message and still be well received. At that 
time, using a fashion platform to have a voice 
of political consciousness was not really 
something that people in the US were doing. 
It was me and Kerby Jean-Raymond [of Pyer 
Moss.] Now, I think people are doing a lot of 
that, which is great.

L.S. You just opened the way to many 
other people, many other creatives.

W.C. I think so, yeah. There was me and Pyer 
Moss was also on that trip. We hadn’t met 
yet, but we were both kind of doing the same 
thing, and I thought that was very important. 
I also think that during Covid all of the unity 
that happened with all of the marches, the 
Black Lives Matter movement, and people 
now marching for women’s rights is terrif-
ically inspiring. It’s this kind of newfound 
unity that I see in the world. I think that’s 
something inspiring and beautiful. People 
have started to get off their 
asses and start doing some-
thing. And I feel like peo-
ple are now !nally taking  
action."

Conversation edited by EMMELEIA DALIWAN 
and ALBERTO CALABRESE

Photographer Assistant ALEX GARCIA
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